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#01

IT  STARTS
WITH A
WEBSITE

THAT
WORKS

T IP



F ive  ways  to  make  you r  webs i t e  work

Be t te r  cus tomer  expe r i ence  s t a r t s  w i th  you r  webs i t e

Do  webs i t e s  s t i l l  wo rk  i n  the  age  o f  soc i a l  med ia?

A  webs i t e  i s  the  founda t ion  o f  a  d ig i t a l  marke t ing  s t r a tegy .

I t ’ s  the  cen t re  o f  you r  d ig i t a l  marke t ing  un ive r se .

I t  p rov ides  a  cos t -e f f ec t i ve  p la t fo rm fo r  you  a s  a  bus iness

owner  to  r ep resen t  you r  b rand ;  t e l l   you r  s to r y ;  and

co l l ec t   da ta .

I t ’ s  t h e  o n e  p l a c e  t o  w h i c h  y o u  d r i v e  p r o s p e c t s  a n d  l e a d s  f o r

i n f o r m a t i o n  a n d  b u s i n e s s  t r a n s a c t i o n s .

Th ink  o f  you r  d ig i t a l  marke t ing  a s  a  b i cyc le  whee l .

Y o u r  s t r a t e g y  s h o u l d  h a v e  s e v e r a l  s p o k e s  ( c o n t e n t

m a r k e t i n g ,  s o c i a l  m e d i a ,  e m a i l  m a r k e t i n g ,  s e a r c h  e n g i n e

o p t i m i s a t i o n )  t h a t  c o n n e c t  b a c k  t o  o n e  h u b  i n  t h e  c e n t r e

-   y o u r  w e b s i t e .  

Us ing  on l y  soc i a l  med ia ,  f o r  example ,  r emoves  the  hub .  The

whee l  c rumbles .  And  no  bus iness  can  a f fo rd  tha t  .  .  .  

F o r  m o r e ,  c h e c k  o u t  t h e s e  p o s t s :

IT  STARTS WITH A
WEBSITE THAT
WORKS

https://www.selectweb.co.za/five-ways-to-make-your-website-work/
https://www.selectweb.co.za/a-better-experience-for-your-customers-starts-with-your-website/
https://www.selectweb.co.za/wp-content/uploads/2020/03/Do-websites-still-work-in-the-age-of-social-media.pdf
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START
BLOGGING

T IP



Ta rge t  po ten t i a l  cus tomers

Boos t  you r  webs i t e  t r a f f i c

Become  an  indus t r y  expe r t

Bu i ld  connec t ions  w i th  you r  t a rge t  aud ience

Crea te  oppor tun i t i e s  fo r  sha r ing  on  soc i a l  med ia    

B logg ing  l e s sons  f rom a  poo l  guy

B l o g g i n g  i s  a  p o w e r f u l  w a y  t o  p r o m o t e  y o u r  b u s i n e s s .  

Many  bus iness  owner s  a re  hes i t an t  to  s t a r t  b logg ing

because  o f  the  t ime  and  e f fo r t  i t  t akes  to  p roduce

cons i s ten t ,  h igh -qua l i t y  con ten t .  

They  may  a l so  be  f aced  w i th  some  techn i ca l  cha l l enges  and

g ive  up  on  the  i dea  o f  b logg ing  be fo re  they ’ ve  even  s ta r ted .

O r  they  f i nd  i t  t oo  d i f f i cu l t  t o  come  up  w i th  i n te res t ing  b log

top i c s  on  a  r egu la r  bas i s .

The  bene f i t s  o f  b logg ing ,  howeve r ,  ou twe igh  the  d rawbacks .

I t ’ s  ce r t a in l y  wor th  the  e f fo r t  -  o r  expense  i f  you  a re

ou t sou rc ing  the  work .

A  b u s i n e s s  b l o g  l e t s  y o u :

F o r  m o r e ,  c h e c k  o u t  t h i s  p o s t :

START BLOGGING

https://www.selectweb.co.za/blogging-lessons-from-a-pool-guy/
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GOOGLE

MY
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T IP



Why  Goog le  r ev iews  mat te r  -  and  how to  a sk  fo r  them

G o o g l e  M y  B u s i n e s s  i s  a  f r e e  t o o l  t h a t  a l l o w s  y o u  t o

p r o m o t e  y o u r  B u s i n e s s  P r o f i l e  a n d  b u s i n e s s  w e b s i t e  o n

G o o g l e  S e a r c h  a n d  M a p s .  

W i th  you r  Goog le  My  Bus iness   account ,  you  can  see  and

connec t  w i th  you r  cus tomers ,  pos t  upda tes  to  you r  Bus iness

P ro f i l e  and  see  how cus tomers  a re  i n te rac t ing  w i th  you r

bus iness  on  Goog le .

S imp ly  l og  in to  you r  Goog le  My  Bus iness  account  to  upda te

you r  add res s ,  phone  number ,  webs i t e ,  open  hou r s  and  more

to  he lp  cus tomers  f i nd  and  connec t  w i th  you r  bus iness .  

Keep  you r  p ro f i l e  upda ted  w i th  new photos ,  spec i a l  o f f e r s ,

p romot ions  and  o f f e r s  to  make  i t  easy  fo r  cus tomers  to

choose  you .  You  can  even  manage  you r  l i s t i ng  and  re spond

to  rev iews  us ing  the  Goog le  My  Bus iness  app !

Anyone  can  use  Goog le  My  Bus iness  f r ee  o f  cha rge .  And  i t

complements  you r  webs i t e  by  add ing  more  v i s i b i l i t y  to  you r

cu r ren t  bus iness  webs i t e  on  Goog le  Sea r ch  and  Goog le

Maps .  

I f  you ’ r e  new to  Goog le  My  Bus iness  you  w i l l  have  to  ve r i f y

you r  account .  Fo r  mos t  bus inesses ,  you  can  ve r i f y  owner sh ip

ove r  the  phone  o r  v i a  SMS .  

F o r  m o r e  a b o u t  G o o g l e  r e v i e w s ,  c h e c k  o u t  t h i s  p o s t :

CREATE A GOOGLE
MY BUSINESS L IST ING

https://www.selectweb.co.za/why-google-reviews-matter-and-how-to-ask-for-them/
https://www.selectweb.co.za/why-google-reviews-matter-and-how-to-ask-for-them/
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St i ck  to  the  f ac t s  -  l eave  ou t  the  hype

Bu i ld  t ru s t  by ,  f o r  example ,  s t a t ing  where  you r  bus iness

i s  l oca ted

Cons ide r  you r  aud ience  Lead  w i th  you r  bes t  i n fo rmat ion  -

be  tha t  expe r i ence ,  awards ,  c reden t i a l s

S tay  f r i end l y  and  bu i ld  a  connec t ion  by  add ing  emot ion

Desc r ibe  you r  co re  va lues

Copywr i t i ng  tha t  bu i ld s  connec t ions

Y o u r  A b o u t  p a g e  i s  o n e  o f  t h e  m o s t  i m p o r t a n t  p a g e s  o n  y o u r

w e b s i t e .

I t ’ s  whe re  you r  v i s i to r s  l ea rn  more  abou t  who  you  a re  and

what  you  do .    

I f  i t ’ s  c l ea r l y  wr i t t en ,  an  About  page  can  he lp  you  bu i ld  a

s t rong  b rand  and  pos i t i on  you r se l f  a s  a  l eade r  i n  you r

indus t r y .

Bu t  an  About  page  i s  more  than  ju s t  the  s to r y  o f  you r

company .  I t  i s  a  g rea t  oppo r tun i t y  to  conve r t  v i s i to r s  i n to

pay ing  cus tomers .

He re  a re  some  t i p s  to  i nc lude  on  you r  About  page  tha t  can

take  i t  f r om ave rage  to  g rea t :

Fo r  more ,  check  ou t  these  pos t s :

F i ve  ways  to  make  you r  webs i t e  work

WRITE A STRONG
ABOUT PAGE

https://www.selectweb.co.za/content-creation/
https://www.selectweb.co.za/five-ways-to-make-your-website-work/
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DIVE INTO
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Discove r  how use r s  found  you r  webs i t e  and  how they
in te rac ted  w i th  i t
Check  i f  t hey  made  a  conve r s ion  such  a s  comple t ing  an
enqu i r y  fo rm o r  buy ing  a  p roduc t
See  where  you r  webs i t e  t r a f f i c  i s  coming  f rom -  sea r ch ,
soc i a l  med ia  channe l s  o r  ads?
Lea rn  wha t  pages  a re  the  mos t  popu la r  and  unpopu la r
F ind  ou t  i f  you r  v i s i to r s  a re  l eav ing  w i thou t  even  c l i c k ing
a  l i nk

The  va lue  o f  measu rab le  d ig i t a l  marke t ing  campa igns

I t  w i l l  b e  d i f f i c u l t  t o  i m p r o v e  y o u r  w e b s i t e  o v e r  t i m e  i f  y o u

a r e n ' t  a b l e  t o  t r a c k  h o w  y o u r  v i s i t o r s  u s e  i t .  

By  us ing  an  ana l y t i c s  too l  such  a s  Goog le  Ana l y t i c s   ( i t ’ s

f r ee )  you  can  make  smar t  changes  tha t  w i l l  improve  the

pe r fo rmance  o f  you r  s i t e  and  boos t  you r  d ig i t a l  marke t ing .

In  Goog le  Ana l y t i c s  the re ’ s  a  hos t  o f  u se fu l  da ta  tha t  can

show you  how you r  u se r s  a re  i n te rac t ing  w i th  you r  webs i t e

.  

By  s i gn ing  up  to  Goog le  Ana l y t i c s  you  w i l l  be  ab le  to :

Th i s  i s  on l y  a  sample  o f  the  amaz ing  in s igh t s  tha t  Goog le

Ana ly t i c s  can  de l i ve r  f o r  you .  

C h e c k  o u t  t h i s  p o s t  o n  d i g i t a l  m a r k e t i n g :

DIVE INTO YOUR
ANALYTICS

https://www.selectweb.co.za/digital-marketing-more-bang-for-your-buck/
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Ta rge ted ,  measu rab le  on l ine  campa igns

G i v e  y o u r  w e b s i t e  a  m a r k e t i n g  b o o s t  b y  u s i n g  p a y - p e r - c l i c k

( P P C )  a d v e r t i s i n g  o n  a  p l a t f o r m  s u c h  a s  G o o g l e  A d s .

At  some  t ime  o r  ano the r ,  a l l  o f  u s  w i l l  u se  Goog le  to  l ook

fo r  bus inesses ,  p roduc t s  o r  se rv i ces .

Imag ine  the  poss ib i l i t i e s  i f  you r  webs i t e  appea r s  nea r  the

top  o f  Goog le  sea r ch  pages  .  .  .  o r  i f  you r  bus iness  ge t s

found  by  peop le  on  Goog le  p rec i se l y  when  they ' r e  sea r ch ing

fo r  the  se rv i ces  tha t  you  o f f e r .

One  o f  the  bes t  th ings  abou t  a  PPC  campa ign  i s  tha t  i t

ensu res  sus ta inab le  on l ine  success  fo r  you r  bus iness  by

ta rge t ing  you r  webs i t e  to  you r  cus tomers  –  whethe r  they ’ r e

a round  the  co rne r  o r  a round  the  wor ld .

A  Goog le  AdWords  campa ign  i s  a  g rea t  way  to  d r i ve  more

t ra f f i c  to  you r  webs i t e .  I t  t akes  the  guesswork  ou t  o f  you r

marke t ing ,  ge t s  you r  bus iness  found  and  enab les  you  to

connec t  w i th  cus tomers  ac ros s  the  web .  

I t ’ s  cos t -e f f ec t i ve ,  t a rge ted  and  measu rab le .  Why  spend  you r

marke t ing  budge t  on  expens i ve  p r in ted  med ia  campa igns?

And  w i th  more  peop le  a t  home  in  f ron t  o f  the i r  s c reens ,

the re ’ s  neve r  been  a  be t te r  oppo r tun i t y  to  use  PPC

adve r t i s ing  to  connec t  w i th  you r  cus tomers  and  ga in  a

compet i t i ve  advan tage .

F o r  m o r e  i n f o r m a t i o n  o n  G o o g l e  A d s ,  r e a d :

USING GOOGLE ADS
IS A SMART MOVE

https://www.selectweb.co.za/paid-search-advertising/
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SOCIAL!

T IP



Sta r t  w i th  one  p la t fo rm

Reg i s te r  you r  company  on  a l l  ava i l ab le  p la t fo rms  -  don ’ t

fo rge t  Goog le  My  Bus iness !

Be  cons i s ten t  w i th  b rand ing  on  you r  webs i t e  and  soc i a l

p la t fo rms

A im to  bu i ld  a  commun i t y  -  don ’ t  f ocus  on  se l l i ng

Use  ana l y t i c s  da ta  to  see  wha t  con ten t  i s  work ing  and

what  i s  no t

Soc ia l  med ia  i s  an  e s sen t i a l  p i ece  o f  you r  bus iness

marke t ing  s t r a tegy .  

Soc i a l  p l a t fo rms  such  a s  Facebook ,  L inked In  and  In s tag ram

he lp  you  connec t  w i th  you r  cus tomers ,  i nc rease  awareness

about  you r  b rand ,  and  boos t  you r  l eads  and  sa le s .  

W i th  b i l l i ons  o f  peop le  a round  the  wor ld  us ing  soc i a l  med ia ,

i t ’ s  no t  cons ide red  a  pass ing  f ad  any  longe r .  I t ’ s  he re  to

s tay !

Pos t ing  l i nks  to  con ten t  on  you r  soc i a l  med ia  p la t fo rms

inc reases  t r a f f i c  to  you r  webs i t e  and  th i s  can  have  a

pos i t i ve  sp in -o f f  f o r  you r  SEO .

H e r e  a r e  a  f e w  t h i n g s  t o  k e e p  i n  m i n d  b e f o r e  t a k i n g  t h e

p l u n g e :

GET SOCIAL!
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DON'T GIVE
UP ON
EMAIL
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T IP



With  a  g rea t  r e tu rn  on  inves tment ,  I t ’ s  one  o f  the  mos t

p ro f i t ab le  marke t ing  channe l s

I t  can  be  au tomated  on  p la t fo rms  such  a s  Ma i l ch imp

I t ’ s  qu i ck  and  easy  to  se t  up  a  news le t te r  t empla te  w i th

you r  l ogo  and  company  in fo  fo r  cons i s ten t  b rand ing  

I t ’ s  easy  to  p romote  you r  news le t te r  on  you r  webs i t e  to

encou rage  s ign -ups

Ana ly t i c s  too l s  make  i t  s imp le  to  r ev iew  you r  s t a t s  and

make  and  t r ack  changes

C r i t i c s  have  po in ted  ou t  tha t  ema i l  marke t ing  has  l o s t  i t s

mo jo .  They  say  marke t ing  messages  o f ten  ge t  l o s t  i n  ou r

f l ooded  inboxes .  

Howeve r ,  when  done  co r rec t l y ,  ema i l  marke t ing  rema ins  one

o f  the  mos t  e f f ec t i ve  ways  to  marke t  you r  bus iness .  

Ema i l  can  be  used  to  deve lop  re l a t i onsh ips  w i th  p rospec t s ,

se l l  t o  ex i s t i ng  cus tomers  and  o f f e r  spec i a l s .

H e r e  a r e  s o m e  b e n e f i t s  o f  e m a i l  m a r k e t i n g  t h a t  m a k e  i t

w o r t h w h i l e :

EMAIL MARKETING
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CONTENT
IS ST ILL
KING
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Put  you r se l f  i n  you r  t a rge t  marke t ’ s  shoes  -  wha t  do  they

need ,  wha t  do  they  want  and  how can  you  he lp  them?  

Use  con ten t  to  bu i ld  r e l a t i onsh ips  -  c rea t ing  re levan t ,

i n fo rmat i ve  con ten t  w i l l  deve lop  t rus t  be tween  you r

bus iness  and  you r  p rospec t s .  Remember  to  be  s ince re  a s

you  he lp  so l ve  the  p rob lems  o f  you r  aud ience

Wr i te  w i th  you r  keywords  i n  m ind  -    r e sea r ch  keywords

and  ph rases  you r  t a rge t  aud ience  uses  when  they  th ink

o f  you r  p roduc t  o r  se rv i ce .  P l ace  these  keywords

th roughout  you r  con ten t  i n  a  na tu ra l  way

Sha re ,  sha re  and  sha re  aga in  -  pos t ing  l i nks  to  you r  b log

o r  a r t i c l e  on  you r  soc i a l  med ia  p la t fo rms  w i l l  add

v i s ib i l i t y  and  bu i ld  on l ine  t r a f f i c .

P r o v i d i n g  h i g h - q u a l i t y  c o n t e n t  i s  o n e  o f  t h e  m o s t  i m p o r t a n t

t h i n g s  y o u  c a n  d o  t o  a t t r a c t  c l i e n t s  a n d  c r e a t e  i n t e r e s t  i n

y o u r  b u s i n e s s .

Not  on l y  does  con ten t  commun ica te  you r  message ,  bu t  i t

a l so  educa tes  you r  r eade r s  and  pe r suades  them to  buy  you r

p roduc t s  and  se rv i ces  ove r  you r  compet i t i on .

Moreove r ,  s t rong  con ten t  can  he lp  you  become  more  v i s ib le

on l ine  ( on  sea r ch  eng ines  and  soc i a l  med ia )  and  i t  can  be

l inked  to .  Th i s ,  known  as  l i nk  bu i ld ing ,  i nc reases  t r a f f i c  to

you r  webs i t e  and  bu i ld s  you r  on l ine  au tho r i t y .

H e r e  a r e  a  f e w  t h i n g s  t o  t h i n k  a b o u t  a s  y o u  e m b a r k  o n  y o u r

c o n t e n t  m a r k e t i n g  j o u r n e y :

CONTENT IS
ST ILL KING
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SHOWING
CAN BEAT
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You  can  do  p roduc t  demos

Crea te  a  commun i t y

Show you r  expe r t i se  

Save  bandwid th

Show you r  b rand ’ s  pe r sona l i t y

So lve  a  cus tomer ’ s  p rob lems

I f  a  p i c t u r e  i s  w o r t h  a  t h o u s a n d  w o r d s ,  h o w  m u c h  i s  a

m o v i n g  p i c t u r e  w o r t h ?

The  popu la r i t y  o f  v ideo  marke t ing  has  i nc reased

d ramat i ca l l y  ove r  the  pas t  f ew  yea r s  and  i s  now seen  a s  an

essen t i a l  pa r t  o f  you r  con ten t  marke t ing  m ix .

YouTube  has  the  second- l a rges t  sea r ch  eng ine  in  the  wor ld ,

beh ind  Goog le  (wh i ch  owns  YouTube ) .  Th i s  means  peop le

a re  cons tan t l y  sea r ch ing  fo r  i n fo rmat ion  us ing  YouTube  and

d i s cove r ing  v ideos  r e l a t ing  to  these  top i c s .

V ideo  i s  ev idence  o f  qua l i t y  con ten t  and  he lps  send  s igna l s

to  sea r ch  eng ines  tha t  you r  s i t e  con ta ins  r i ch  med ia

re levan t  to  those  sea r ch  reques t s .

H e r e  a r e  s o m e  b e n e f i t s  o f  u s i n g  Y o u T u b e  f o r  y o u r  b u s i n e s s :

SHOWING CAN
BEAT TELL ING
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Improves  you r  o rgan i c  sea r ch  re su l t s

A l lows  you  to  t a i l o r  con ten t  to  a  spec i f i c  marke t

Enab les  you  to  r each  new aud iences

Inc reases  you r  c red ib i l i t y  and  au tho r i t y

B rea thes  new l i f e  i n to  o ld  con ten t

F rom tu rn ing  a  b log  pos t  i n to  an  in fog raph i c  o r  s l i deshow to

c rea t ing  a  podcas t  f rom a  we l l -wr i t t en  a r t i c l e ,  t he re  a re  so

many  ways  tha t  you  can  repu rpose  con ten t .

U s i n g  c o n t e n t  t o  m a r k e t  y o u r  b u s i n e s s  c a n  b e  v e r y  e f f e c t i v e .

I t  c a n  s h o w  o f f  y o u r  e x p e r t i s e ,  i t ’ s  a f f o r d a b l e ,  a n d  i t ’ s  e a s y

t o  d i s t r i b u t e .

Howeve r ,  c r ea t ing  un ique ,  i n te res t ing  and  re levan t  con ten t

can  t ake  up  a  l o t  o f  t ime  -  e spec i a l l y  s ince  Goog le  p re fe r s

un ique  con ten t  ove r  dup l i ca te  con ten t .

One  way  a round  th i s  i s  t o  r epu rpose  the  con ten t  you

deve lop  -  t o  c rea te  new fo rms  o f  con ten t  f rom ex i s t i ng

mate r i a l .

N o t  o n l y  d o e s  r e p u r p o s i n g  c o n t e n t  s a v e  y o u  t i m e  a n d

m o n e y ,  b u t  i t  a l s o :

REPURPOSE
YOUR CONTENT
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Do  some  re sea r ch  to  see  wha t  has  changed  on  the  top i c

Rewr i t e  sec t ions  o f  the  pos t  to  r e f l ec t  these  upda tes

C i te  new ,  au tho r i t a t i ve  sou rces

Ensu re  a l l  t he  ex te rna l  l i nks  ( go ing  ou t  o f  you r  s i t e )  and

in te rna l  l i nks  (w i th in  you r  s i t e )  l i nks  a re  work ing  and  a re

f re sh

Rep lace  and  op t im i se  o ld - look ing  ou tda ted  image ry

Rewr i t e  the  in t ro  and  conc lus ion

R a p i d  c h a n g e s  t o  y o u r  i n d u s t r y  m e a n  t h a t  i n  a  y e a r  o r  t w o

y o u r  b l o g  p o s t s  w i l l  b e  o u t d a t e d .  O r  t h e y  m i g h t  b e  r a n k i n g

f o r  k e y w o r d s  t h a t  y o u  w e r e  n o t  i n i t i a l l y  t a r g e t i n g .  

Rathe r  than  go ing  th rough  the  hass le  o f  wr i t i ng  an  en t i r e l y

new pos t ,  i t ’ s  be t te r  to  j u s t  upda te  i t .  Tha t  way  you  don ' t

l o se  any  so - ca l l ed  SEO  ju i ce  on  the  o r ig ina l  webs i t e  l i nk

(URL ) .

T o  u p d a t e  s o m e  o l d e r  c o n t e n t ,  d o  t h e  f o l l o w i n g :  

UPDATE OLD
CONTENT
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OFFER
STRONG

CALLS-TO-
ACTION

T IP



P lacement  (whe re  i t  i s )

Des ign  (wha t  i t  l ooks  l i ke )

Copy  o r  Tex t  (wha t  i t  s ays )

Remember ,  the  t r i c k  to  an  e f f ec t i ve  CTA  bu t ton  i s  t o  i n fo rm

the  use r  wha t ' s  i n  i t  f o r  them .

P e o p l e  g e n e r a l l y  d o n ’ t  d o  s t u f f  u n l e s s  y o u  t e l l  t h e m  t o .  A n d

t h i s  i s  w h y  C a l l s - t o - A c t i o n  ( C T A s )  a r e  a n  e s s e n t i a l  p a r t  o f

a n y  w e b s i t e .  

Whethe r  you  want  you r  v i s i to r s  to  f i l l  i n  a  con tac t  f o rm o r

s ign  up  fo r  a  news le t te r  i t ’ s  c ruc i a l  t o  p rov ide  a  CTA  so  tha t

they  have  a  c l ea r  d i r ec t i on  fo r  a ccompl i sh ing  the  goa l .  

A  success fu l  CTA  w i l l  r e su l t  i n  a  conve r s ion .  Th i s  u sua l l y

happens  w i th  the  c l i c k  o r  t ap  o f  the  l i nk .  Howeve r ,  t he re  a re

v i r tua l l y  l im i t l e s s  ways  to  use  a  CTA  when  want ing  a  use r  to

do  o r  r e spond  to  someth ing .

W h e n  w o r k i n g  o n  t h e  C T A s  f o r  y o u r  w e b s i t e ,  f o c u s  o n  t h e s e

t h r e e  t h i n g s :

Conve r s ions ,  r evenue ,  bus iness ,  and  p ro f i t  a l l  depend  on  a

success fu l  CTA .

OFFER STRONG
CALLS-TO-ACTION
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LEAD

MAGNET
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You  ge t  to  know you r  cus tomer

I t  he lps  to  b rand  you r  bus iness

I t ’ s  the  way  to  bu i ld  a  l a rge  ma i l i ng  l i s t

I t  w i l l  improve  you r  conve r s ion  r a te

Peop le  j u s t  l i ke  f r ee  s tu f f !

A d d i n g  c u s t o m e r s  t o  y o u r  d a t a b a s e  c a n  b e  t o u g h .  L i k e  a l l  o f

u s ,  y o u r  c u s t o m e r s  a r e  l i k e l y  i n u n d a t e d  w i t h  s p a m  a n d  s i g n -

u p  o f f e r s .  S o  t h e y  a r e  r e l u c t a n t  t o  o p t  i n  t o  r e c e i v e  m o r e .

Th i s  i s  whe re  a  l ead  magne t  i s  f an tas t i c .  

A  l e a d  m a g n e t  i s  a n  i n c e n t i v e  t h a t  m a r k e t e r s  o f f e r  t o  p o t e n t i a l

b u y e r s  i n  e x c h a n g e  f o r  t h e i r  e m a i l  a d d r e s s  o r  o t h e r  c o n t a c t

i n f o r m a t i o n .  

Lead  magne t s  u sua l l y  o f f e r  a  p i ece  o f  d ig i t a l ,  downloadab le

con ten t ,  such  a s  a  f r ee  PDF  check l i s t ,  r epo r t ,  eBook  o r

v ideo .

H e r e  a r e  f i v e  r e a s o n s  w h y  y o u  n e e d  t o  d e v e l o p  a  l e a d

m a g n e t :

BUILD A LEAD
MAGNET
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F IND NEW
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You  can  t a rge t  aud iences  us ing  c r i t e r i a  such  a s :

Loca t ion

Age

Gende r

Sea rch  h i s to r y

Ac t i v i t i e s  and  in te res t s

Dev i ce  use

Ta rge t ing  you r  ads  to  an  aud ience  tha t  f i t s  you r  c r i t e r i a

means  on l y  the  mos t  r e l evan t  peop le  see  you r  ads .  Th i s

ensu res  a  h igh  re tu rn  on  inves tment .

U n l i k e  s o c i a l  m e d i a  m a r k e t i n g ,  w h i c h  h e l p s  y o u  b u i l d

r e l a t i o n s h i p s ,  s o c i a l  m e d i a  a d v e r t i s i n g  p u t s  y o u r  n a m e ,

p r o d u c t s  o r  s e r v i c e s  i n  f r o n t  o f  p e o p l e  w h o  a r e  l o o k i n g  f o r

w h a t  y o u  o f f e r  r i g h t  n o w .

Al so  known  as  pa id  soc i a l ,  soc i a l  med ia  adve r t i s ing  invo lves

runn ing  pa id  ads  on  va r ious  soc i a l  med ia  channe l s ,  such  a s

Facebook ,  L inked In  o r  I n s tag ram .

Soc ia l  med ia  ads  a re  o f ten  cha rged  on  a  pay -pe r - c l i c k  (PPC )

o r  cos t -pe r - impress ion  bas i s .    

T h e  b e a u t y  o f  s o c i a l  m e d i a  a d v e r t i s i n g  i s  t h a t  i t  a l l o w s  y o u

t o  t a r g e t  s p e c i f i c  a u d i e n c e s .  

F IND NEW CUSTOMERS
WITH PAID SOCIAL
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OPTIMISE
YOUR

WEBSITE
FOR MOBILE
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Growth  in  mob i l e  u sage

Use r  expe r i ence

Sea rch  eng ine  op t im i sa t ion

Load ing  speed

Inc reased  b logg ing  and  soc i a l  med ia  use

S o m e  8 0 %  o f  i n t e r n e t  u s e r s  r e g u l a r l y  b r o w s e  t h e  w e b  o n  a

m o b i l e  d e v i c e .  

Th i s ,  coup led  w i th  the  f ac t  tha t  Goog le  now “pena l i se s ”

webs i t e s  tha t  a ren ’ t  op t im i sed  fo r  sma l l e r  s c reens ,  means

i t ’ s  e s sen t i a l  tha t  you r  webs i t e  i s  mob i l e - f r i end l y .  

A  mob i l e  r e spons i ve  webs i t e  i s  no  longe r  a  “n i ce  to  have ”

fea tu re .  I t ’ s  a  necess i t y  f o r  g rowing  you r  bus iness  on l ine .  

The  g rea tes t  th ing  abou t  r e spons i ve  des ign  i s  tha t  i t

ensu res  a  cons i s ten t  expe r i ence  fo r  a l l  v i s i to r s ,  r ega rd les s

o f  the  dev i ce  they  a re  us ing .  

Th i s  l eads  to  you r  po ten t i a l  cus tomers  hav ing  an  in i t i a l

pos i t i ve  expe r i ence  w i th  you r  bus iness ,  mak ing  i t  l e s s  l i ke l y

they  w i l l  s ea r ch  e l sewhere  and  encou rages  them to  r e tu rn  i n

the  fu tu re .

H e r e  a r e  f i v e  r e a s o n s  y o u r  w e b s i t e  n e e d s  t o  b e  r e s p o n s i v e :

OPTIMISE YOUR
WEBSITE FOR MOBILE

https://www.selectweb.co.za/its-time-for-a-new-website-design-heres-why/
https://www.selectweb.co.za/a-better-experience-for-your-customers-starts-with-your-website/
https://www.selectweb.co.za/what-does-the-future-hold-for-seo/
https://www.selectweb.co.za/its-time-for-a-new-website-design-heres-why/
https://www.selectweb.co.za/digital-strategy-are-you-hanging-out-with-your-prospects-2/
https://www.selectweb.co.za/digital-strategy-are-you-hanging-out-with-your-prospects-2/
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I nc rease  c red ib i l i t y  and  au tho r i t y

Exp la in   spec i f i c  bene f i t s

O f fe r  unb ia sed  ev idence

Inc rease  conve r s ion  r a tes

O n e  o f  t h e  b i g g e s t  m i s s e d  o p p o r t u n i t i e s  t h a t  b u s i n e s s e s

m a k e  t o d a y  i s  n o t  a s k i n g  a  c u s t o m e r  f o r  a  r e v i e w  r i g h t  a f t e r

t h e y  m a k e  a  p u r c h a s e .    

Cus tomer  t e s t imon ia l s  and  rev iews  -  and  even  case  s tud ies  -

a re  a  power fu l  too l  f o r  on l ine  marke te r s .  

They  can  be  d i sp layed  on  you r  webs i t e  o r  u sed  in  you r

soc i a l  med ia  campa igns .    

These  word -o f -mouth  te s t imon ia l s  and  rev iews  f rom you r

cus tomers  he lp  conv ince  someone  to  make  a  pu rchase .

Th i s  i s  because  consumers  t end  to  t ru s t  o the r  consumers '

expe r i ences  more  than  d i r ec t  marke t ing  f rom b rands .  

H e r e  a r e  f o u r  r e a s o n s  w h y  t e s t i m o n i a l s  a r e  i m p o r t a n t  f o r

d i g i t a l  m a r k e t i n g :

USE TEST IMONIALS
AND CASE STUDIES
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ENABLE
SOCIAL
SHARE

BUTTONS
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Improve  you r  cus tomer  expe r i ence

Inc rease  you r  b rand  exposu re

Improve  reach  to  you r  t a rge t  marke t

Pos i t i ve l y  impac t  you r  webs i t e  SEO

Remember ,  soc i a l  sha re  bu t tons  a re  impor tan t  fo r  you r

webs i t e .  Even  i f  you r  company  doesn ' t  " do "  soc i a l  med ia .

I f  y o u r  c o m p a n y  i s n ’ t  a c t i v e  o n  s o c i a l  m e d i a ,  y o u  m a y  t h i n k

t h a t  a d d i n g  s o c i a l  m e d i a  s h a r e  b u t t o n s  o n  y o u r  w e b s i t e  i s  a

w a s t e  o f  t i m e ,  r i g h t ?  W r o n g !

I n  the  wor ld  o f  soc i a l  med ia ,  sha r ing  i s  a  b ig  dea l .  I t ’ s  how

conten t  ge t s  d i s t r i bu ted  among  the  m i l l i ons  o f  peop le

engag ing  w i th  i t  eve ry  day  -  and  so  i t  can  ind i rec t l y

gene ra te  i n te res t  i n  you r  bus iness .  

A l l  i t  t akes  i s  f o r  a  r eade r  to  sha re  a  b log  pos t  f rom you r

s i t e  fo r  i t  t o  po ten t i a l l y  r each  thousands  o f  peop le .  

S o ,  u s i n g  s o c i a l  s h a r e  b u t t o n s  c a n  a c t u a l l y  h e l p  c r e a t e  a

p r e s e n c e  o n  s o c i a l  m e d i a  p l a t f o r m s  a s  w e l l  a s  p r o v i d i n g

o t h e r  b e n e f i t s  f o r  y o u r  b r a n d .  I t  c a n :

ENABLE SOCIAL SHARE
BUTTONS
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DEVELOP
YOUR
BUYER
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bas i c  demograph i c  de ta i l s

behav iou r sgoa l s

pa in  po in t s

buy ing  pa t te rns

conduc t  aud ience  re sea r ch

iden t i f y  cus tomer  pa in  po in t s

iden t i f y  cus tomer  goa l

sunde r s tand  how you r  company  can  he lp

tu rn  you r  r e sea r ch  in to  buye r  pe r sonas

A  b u y e r  p e r s o n a  i s  a  m o d e l  t h a t  d e s c r i b e s  y o u r  i d e a l

c u s t o m e r .

When  deve lop ing  a  buye r  pe r sona ,  the  a im  i s  to  c rea te  a

p ro f i l e  o f  you r  i dea l  cus tomer  a s  i f  he  o r  she  were  a  r ea l

pe r son ,  so  you  can  c rea te  t a rge ted  marke t ing  messages  to

reach  them .  

These  messages  shou ld  use  the  r i gh t  tone  o f  vo i ce  and

address  the i r  spec i f i c  needs  and  des i r e s .

I t  wou ld  be  imposs ib le  to  ge t  to  know eve ry  cus tomer  o r

p rospec t  i nd i v idua l l y .  The re fo re ,  c rea t ing  a  cus tomer

pe r sona  w i l l  enab le  you  to  r ep resen t  each  segment  o f  you r

cus tomer  base .

S i n c e  d i f f e r e n t  g r o u p s  o f  p e o p l e  w i l l  l i k e l y  b u y  y o u r  g o o d s

o r  s e r v i c e s ,  y o u  w i l l  p r o b a b l y  n e e d  t o  c r e a t e  m o r e  t h a n  o n e

b u y e r  p e r s o n a .  

Each  pe r sona  shou ld  i nc lude :

Deve lop ing  buy ing  pe r sonas  i nvo lves  the  fo l l ow ing  s teps :

DEVELOP YOUR BUYER
PERSONAS
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GET L ISTED
IN BUSINESS
DIRECTORIES

T IP



Cons i s ten t  NAP  ac ros s  a l l  l i s t i ngs

A  l i nk  to  you r  webs i t e

De ta i l ed  company  desc r ip t i on

Images  o f  you r  workp lace ,  p roduc t s  o r  t eam members

Remember ,  make  su re  tha t  you  have  a  p resence  eve rywhere

you r  po ten t i a l  cus tomers  m igh t  f i nd  you .  I t ’ s  impor tan t  fo r

any  loca l  marke t ing  p lan .

O n e  w a y  y o u  c a n  i n c r e a s e  t h e  c h a n c e s  o f  y o u r  w e b s i t e  b e i n g

f o u n d  i n  a n  o n l i n e  s e a r c h  i s  b y  i n c l u d i n g  i t  i n  a  b u s i n e s s

d i r e c t o r y .

A  bus iness  d i r ec to ry  i s  a  webs i t e  -  o r  p r in ted  l i s t i ng  o f

in fo rmat ion  -  wh i ch  l i s t s  bus inesses  w i th in  n i ched  based

ca tego r i e s .  

Bus iness  d i r ec to r i e s  such  a s  B rabys ,  Ho t f rog  and  Ye l low

Pages  ge t  a  ton  o f  t r a f f i c  f rom Goog le  sea r ch .  The re fo re ,  i t

makes  sense  to  ge t  you r  l oca l  bus iness  i n fo rmat ion  in to  the

p laces  where  peop le  a re  a l r eady  sea r ch ing .  

Hav ing  you r  NAP  (Name ,  Add res s ,  Phone  Number )

i n fo rmat ion  pub l i shed  in  l oca l  bus iness  d i r ec to r i e s  w i l l

improve  you r  v i s i b i l i t y  on l ine .  I t  w i l l  a l so  boos t  you r  SEO

th rough  back l inks  because  you r  l i s t i ng  w i l l  con ta in  a  l i nk  to

you r  webs i t e .

I t ’ s  i m p o r t a n t  t o  i n c l u d e  t h e  f o l l o w i n g  i n f o r m a t i o n  a b o u t

y o u r  c o m p a n y  i n  a n y  b u s i n e s s  l i s t i n g :

GET L ISTED IN
BUSINESS DIRECTORIES



We s ta r ted  ou r  21 -Day  D ig i t a l  Ma rke t ing  Boos t  w i th  a  s imp le  message :

success fu l  d ig i t a l  marke t ing  beg ins  w i th  a  webs i t e  tha t  works .  

Ou r  m i s s ion  was  to  p rov ide  you  w i th  use fu l  nugge t s  o f  i n fo rmat ion  tha t  wou ld

educa te  you  abou t  the  amaz ing  marke t ing  oppor tun i t i e s  you  have  a t  you r

f i nge r t i p s .

Du r ing  ou r  boos t ,  we  reminded  you  abou t  some  o f  the  more  common  s t r a teg ie s

a t  p l ay  i n  the  d ig i t a l  marke t ing  space .  Hope fu l l y ,  we  a l so  i n t roduced  you  to

some  in te res t ing  new tac t i c s  you ’d  neve r  have  thought  o f  t r y ing  ou t .

I f  t he re ' s  one  th ing  you  wou ld  have  l ea rn t  i n  the  Boos t  i t ' s  tha t  the re  a re  so

many  d ig i t a l  marke t ing  techn iques  ava i l ab le  fo r  you  to  use  to  p romote  you r

bus iness  on l ine .  

And  because  the re  i s  no  one - s i ze - f i t s - a l l  so lu t ion ,  i t  can  be  ha rd  knowing  where

to  s t a r t .

Ou r  adv i ce  i s  th i s :  s t a r t  w i th  you r  webs i t e !  

Remember ,  you r  webs i t e  i s  the  cen t re  o f  you r  d ig i t a l  marke t ing  un ive r se .  I t  can

he lp  you  ach ieve  a l l  you r  bus iness  goa l s .

By  no t  hav ing  a  p ro fes s iona l l y  des igned  webs i t e  you  c rea te  the  impress ion  tha t

you  a re  no  longe r  i n  bus iness .  And  no  bus iness  can  a f fo rd  tha t  .  .  .  

Fo r  more  in s igh t  i n to  d ig i t a l  marke t ing ,  v i s i t  ou r  b log .

WRAPPING UP

https://www.selectweb.co.za/blog/

